the same book, the same picture, the same song, the same
religion, the same games, the same clothes and the same
tastes and customs*   It does not follow that because there
are four hundred millions of individuals who are by nation-
ality Indians, therefore they must all enjoy reading the same
book or singing the same song.   Not even the children of
the same  parents  have  identical  tastes.    Not even the
same individual has the same tastes as an adult and as a
child.   As a child, he might have been thrilled to read the
Hitopadesa but as an adult he may prefer the Bhagvat Gita.
In the same day, within a few hours or minutes, the tastes
of an individual may change.   The song which fascinated
him at first will pall on him if it be repeated again and again
in quick succession.  Objectively the song was the same; the
same gramaphone machine played the same song in identical
tones.   Nevertheless, it had lost its validity to the same
listener.   Its validity was subjective, and it changed in a
few minutes.   It is meaningless to enquire why the same
song is not valid for everybody, even as it is meaningless to
enquire if Hindu roads and bridges are valid for the Baiga^
American electricity is acceptable to the Chinese.

The Social sciences stand betwix and between. All the
individuals who have a race or a religion or a language in
common need not necessarily share common opinions in
social matters. On :the same set of facts, different social
scientists come to different conclusions. Even the members
of the same family do not necessarily share similar opinions;
some may be pro-Congress and other pro-Maha Sabha; some
may favour the Wavell Plan-arid others reject it.

Thus, whether a culture-trait will have maximum, inter-
mediate or minimum diffusion depends on the category to
,which it belongs and not the person* A culture-trait which
has a maximum of objective validity and utility will have